CHANNEL

NEWS MEDIA & PR

CPRINT & ELEZ )

CHANNEL ROLES IN OUTBREAK

SUMMARY

Glick toimplerment. Lowest cost with high
credibility, but mostly for literate populations.

IMMEDIATE RESPOHN SE
COMMUNICATION PHASE

Prowvide specific informatien about the outhreak and explain
children's risk—provid e disease info, associated risks, and confirms
that vaccineis the only way to protect

Inferrmaticnal, guick to irmplement, and low-litaracy.

High penetraticon, particularly in hard toreach areas.

Allow s for diverse formats: music, poeatry,
entertainmment, informaticnal.

Stress that pelicis a serous risk and that vaccination is the only
way to protect their children.

Communication should be direct, and urgent and cormey
safety, OPY efficacy, and carpaign info.

Hig hest irmpact but high cost. Best rnedium for
aliciting emcticons. Reaches mosthy urban areas.

Create groeund leveal wisikility of campaign efforts, Attract attention of
target audience, provide campaign dates, and promote desired
behavicur.

BANNERS &
BILLEQARDS

Inferrmation about the carmpaigns at the point of
sarvice of leading up to it Ground laveal visibility

should complement electronic media meszages

and styla.

Attract attention of targ et audience, proevide campaign info, and
promete immediate action.

Educaticnal, persenal infermation, high resenancea.
Can be adapted to various litaracy lavals,

Provide rcre detailed inforrmation about OPY safety and efficacy.
Can include explanatory wisuals for non-literate audiances, garneas for
childran, give away s like calendars for caregivers.

MTERFER:
kLI b

High irnpact, high rescnance.

Best rnedium to faciitate twe-way dialogue with comrmunities.

MEDLA CHAMMEL SELECTICN




LOW LITERACY

LOW COST
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CAMPAIGH INFO/
LOGISTICS

RESONANCE

X
!
Ll
o
m
-
=
e
=
2]
w
.
Q
(2 4
-
Ll
.
Z
!
I
e

=
s}
=
[
w
)
L
o
|
w
=
=
<L,
==
o
Y
]
w
=

EDUCATIONAL

OMN-5ITE
EANNERS
EILLBOARDS/
POSTERS
LEAFLETS &
BERQCHURES

CPRIMT & ELECTRS

CHANNEL
NEWS MEDIA & PR




